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FACTORS INFLUENCING CONSUMERS’ DECISION - MAKING IN PURCHASING
GOVERNMENT SAVINGS BANK LOTTERY IN PHON BRANCH,
KHON KAEN PROVINCE FOR MARKETING PLANNING
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Abstract

This independent study investigates the influences of demographic factors on attitudes towards
marketing mix of Government Saving Bank lottery of Government Saving Bank, Phon Branch, Khonkaen Province.
The study results reveal that, from 400 questionnaire respondents, the majority is female, older than 50 years,
married, merchants, with an average monthly income of higher than 30,000 Baht, and bachelor’s degree
graduates. Regarding the respondents’ attitudes towards the marketing mix, the item with the highest score for
the product dimension is this lottery can be used as collateral. The item with the highest score for the price
dimension is the deposit duration. The item with the highest score for the place dimension is the bank location
is near and convenient for travel. The item with the highest score for the promotion dimension is the staff’s
service mind. The hypothesis testing results reveal that sex, age, marital status, education, occupation, and
average monthly income influence attitudes towards marketing mix. The research results can be applied to
develop marketing strategies for the 4 dimensions for the Government Saving Bank, Phon Branch. The bank can
understand the decision-making of this lottery buying, improve customer service, expand their new consumer
database, and offer products which better satisfy consumer’s need.
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