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APPLYING APPRECIATIVE INQUIRY TO DEVELOP MARKETING PLAN: THE
CASE STUDY OF SREETAVEEMOTORKHONKAEN
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Abstract

his qualitative study aim to gather the positive experience from the customer of SreeTaVee
MotorKhonKaen store through appreciative inquiry interview and observation and use these information to
develop marketing plan for the store with the combination of other theories that are loyalty pyramid, the tipping
point, and Kirkpatrick evaluation model. The result shows that the impressive factors of the customer is honesty
and sincerity, courtesy and intimately, and knowledge with cultivation. After developing a marketing plan
according to the discovered factors, the result shows that the employees of the store has developed themselves

which lead to the impressive moment and the word of mouth phenomenon from the customers.

Keywords: Marketing Plan, Appreciative Inquiry, Car Parts Store
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