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MARKETING GUIDELINE TO INCRESE SALES VOLUME FOR WINE MUANG
DISTRICT KHON KAEN PROVINCE
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Abstract

The study aimed to investigate customers to 1) examine the behavior and factors affect on decision
making to use Wine bar and Restaurant, Muang district, Khonkaen province. And study determines the marketing
guideline for sale increase sale of Wine bar and restaurant. Four hundred completed questionnaires were obtained
while the other data as environmental analysis were also analyzed. For results, the maximum percentage of each
issue of demographic data were show as follows; male (54.25%), age 25-45 (30.25%), bachelor degree (52.50),
income (10,000-25,001 Baht/month) the results showed that respondents the reason for the sales was nonsense
form the purpose. The fact that Wine Bar and Restaurant. Especially when considering today’s increasingly
competitive business environment. And project to improve and development. 1) Promotion special time discount.
2) HRM Staff. 3) Promotion KAOKE room. The budget used to operate this project was 120,000 Bath. After
finishing the project, it was expected that the sale 1,000,000 Bath in the first year.
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