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APPROACHES TO INCREASE EFFICIENCY FOR SERVICES AND SALES
OF KRUAIMBOON IN MUANG DISTRICT, KHON KAEN PROVINCE
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Abstract

This independent study was about Approaches to increase efficiency for Services and Sales of
KrualmBoon in Muang district, Khon Kaen province. It was the combination between qualitative study and action
study that aims to study about the environmental of KrualmBoon in term of marketing. This research was
conducted for searching information which was positive experiences from business owner, employees, and their
customer perception in order to improve services and sales of KrualmBoon by applying Appreciative inquiry for
discovery positive experiences from interview and observation by collected data from 50 samples. It could be
separated them into 2 groups that included 5 purposive samples, and 45 accidental samples. To analyse along
with related concepts and theory which include SOAR analysis, General Environment, Competitive Environment,
Service Marketing Mix, AIDAS Model, 7C’s Communication, and Social Laboratory. The collected data are able to
design in 7 projects including 1) Development of greeting and special menu recommendation, 2) Advertising on
social media, 3) Monday morning talk, 4) Good things free for you, 5) Clean cutlery pretty dish, 6) Fresh food for
you, 7) Healthy drink for you. The result of study, applied those development projects could be influenced to
increase efficiency for Services and Sales of KrualmBoon pleasantly.
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