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KIN KEAN’S ATTITUDES AND MARKETING MIX AFFECTS TO HEALTH FOOD
STORES IN KHON KAEN DISTRICT, KHON KAEN PROVINCE
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Abstract

This study aims to 1) to study attitudes and the marketing mix affects to health food stores. The research
methodology used 400 questionnaires for customers never used Kin Kean. The results showed that the majority
did not know because never heard and never known about Kin Kean shop. The samples known Kin Kean shop
because they know via Facebook, the addition service is fast and convenient transportation and ordering
convenience. This promotion was membership card to receive the discount and coupon rate for healthy food
free. The special service was a salesman to services at work at meetings or conferences. The result of the study
marketing mix factors that influence the decision to buy healthy food is the product was quality of ingredients
and taste of food, the price was the price of food, the place was delivery to stay and ease of travel and
cleanliness, the promotion was the discount, the person providing the information and encourage purchases,
courtesy of staff, the service process was delivery in time and the operation is satisfied and the physical evident

was appearance is the décor and ambience.
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