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Abstract

This independent study was qualitative along with action research. The purposes of the study were to
1)understand the general environment of X,YangSi Surat District, Mahasarakham Province, 2)study the positive
customers’ attitude towards X, Y, and Z, and 3)be the guidelines to increase sales volume of X, Yang Si Surat
District, Mahasarakham Province. The concept of Appreciative Inquiry (Al) was applied in collecting positive data
from the unit of analysis totally 50 persons. Interview methods were 1) purposive interview with the customers
of X, Y, and Z; 5 persons per each, 2) accidental interview with the customers of X, Y, and Z; 10 persons per each,
and 3) purposive interview with 5 shop assistants of X. Data were analyzed withSOAR Analysis,Marketing Mix:
TP’s, PESTE Analysis, Five Forces Model, and 7C’s in order to be efficient in communication. Also, the action
experiment was simultaneously conducted in some projects resulting in four guidelines to increase sales volume:
1) “Song Deng” project, 2) “Saduak Rao Saduak Khao” project, 3) “Pumpuang” project, and 4) “Pay after Delivery”

project.After conducting these projects, the sales volume increased (13%) beyond expectation (10%).
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