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CUSTOMER BEHAVIOUR AND FACTORS INFLUENCING THE DECISION
MAKING FOR BUYING OF BAKERY AT THE CAFETERIA, FACULTY OF
MEDICINE, KHON KAEN UNIVERSITY.
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Abstract

The objectives of this research were to study customer’s behavior and factors influencing in decision
making in purchasing bakery at the cafeteria, Faculty of Medicine, Khon Kaen University. Data were collected
using are questionnaires were used as the tools to collect data from 400 people from who using service at the
cafeteria, Faculty of Medicine, Khon Kaen University of sampling group to study. Data analysis descriptive statistic,
a study found that the majorities were women aged between 31 - 40 years, at least bachelor degree of
education, the staffs in the Faculty of Medicine Khon Kaen University with average salary between 40,001 - 50,000
baht. The frequency of eating bakery is 1 — 2 time per week. They are decided for themselves to buy the bakery.

Satisfied that affect purchasing decisions is the taste.

Keywords: Bakery Customers behavior Purchase Decision Factors
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