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MARKETING STRATEGY TO INCREASE SALE OF MISS BIGEYES SHOP
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Abstract

This study aimed to study contactlens fashion buying behavior and the marketing mix factors affecting
fashion contactlens fasion buying decision of female youths in the area of Khonkaen university Khonkean province.
It also aimed to establish marketing strategy for Miss bigeyes’s result and the business environment analysis.
respondents were surveyed. The result showed affecting contactlens fashion buying decisions found that most
important factors influencing decisions making in buying contactlens were (1) Friendly personnel, (2) have all
product to choosing (3)Shop always have special promotion and discount . Analyzed TOWS Matrix was employed
to construct marketing strategy for the company to increase numbers of customer and sale. This strategy

”

included the projects, including,“come 3 pay 2 come with your friends ”, “Do good sale make double

commission”, “Collecting points get reward”

Keywords: contactlens fashion ,marketing strategy, Increase Sales
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