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MARKETING GUIDELINES OF H HIGH CO., LTD., UDON THANI PROVINCE
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Abstract

This study aimed to examine the comments level toward the marketing mix of the targeting customers
for the use of Organizer Company to create the events and public relations. In addition, it is also to prepare the
marketing guidelines of H High Co., Ltd., Udon Thani province. The data are collected from 400 samples. The
general environment, competitive environment, SWOT analysis, and TOWS Matrix were analyzed. The data were
analyzed by descriptive statistics, which were percentage, mean, and standard deviation. The results show that
the comments level toward the marketing mix that effect on the decision-making of using the Organizer
Company with 7 areas as products, prices, distribution channels, promotions, procedures, staffs and visible
entities which the samples give priority with the highest level. The result also leads to the preparation of
marketing guidelines for H High Co., Ltd., Udin Thani province for 3 projects as; Project 1) H High invades the

online media, Project 2) H High worthwhile with values of money and Project 3) H High satisfies with good jobs.
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