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MARKETING STRATEGIES PLAN TO INCREASE VALUE OF TAWEECHOKE SAVING,
THE BANK FOR AGRICULTURE AND AGRICULTURAL CO-OPERATIVES,
SUMSUNG BRANCH, KHON KAEN PROVINCE
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Abstract

This article aimed to study the behaviours of using Taweechoke saving and the marketing mix that
impact on the decision-making of using Taweechoke saving. Furthermore, it was also to plan the marketing
strategy in order to increase the volume of Taweechoke saving of Bank for Agriculture and Agricultural Co-operatives,
Sumsung branch, Khon Kaen province. The samples used in this study were 400 customers. The data were
collected by the questionnaires with the coefficient alpha Cronbach equal to 0.875. PESTE Analysis, Dynamic
Diamond Model, Five Forces Model, SWOT Analysis and TOWS Matrix were performed. The result showed that
all seven areas of marketing mix which were products, prices, place, promotions, people, process and physical
evident were effected on the decision-making of using saving accounts with the highest level. Moreover, this leads
to the strategic marketing plan for increasing the volume of Taweechoke savings into 6 projects as followed;
Project 1 Increase luck and happiness with Taweechoke, Project 2 Additional right for saving rewards, Project 3
Saving public relations, Project 4 Walking through the market, Project 5 Taweechoke family and Project 6 A week

of saving mobilization.
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