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MARKETING FACTORS INFLUENCE CHINESE TOURIST’S DECISION
TO BUY DRIED FRUITS
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Abstract

Objectives for study Study the factors that concern Chinese Tourists’ decision when buying dried fruits.
Data collection by 400 questionnaires to survey Chinese Tourists who shopping at Central World and King Power
Srivaree Complex and interview companies that produce dried fruits. Market factors (4Ps) are analyzed. Data
analysis by descriptive statistics and inferential statistics for use statistical tools ba Analysis of Variance : ANOVA
and T-Test statical significant level.

The study found that most of the marketing mix to focus on all the levels as followings; Product/
Service (X= 4.44) Price (X= 4.48) Distribution Channel (x= 4.41)Promotion Marketing (x= 4.39) and comparison of
market factors that concern Chinese Tourists decision when buying dried fruit found sex, age, education level,
birth place of Chinese Tourists not difference to decision except occupation of Chinese Tourists concern about

product/service and distribution channel including family income.

Keywords: Dried Fruits, the Decision to Purchase, Chinese Tourists
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