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CONSUMPTION BEHAVIOR AND FACTORS OF COMSUMERS DECISION
ON BUYING SECONDHAD CAMERA IN KHON KAEN PROVINCE
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Abstract

The objective of this study were to study to consumption behavior and factors of customers decision
on buying second hand camera in Khon Kaen province. Data were collected using are questionnaires were used
as the tools to collect data from 400 people of who using camera in Khon Kaen province of sampling. A study
found that the majorities were men aged between 25-40 years with average salary between 10,000-20,000 baht
and interesting on photography at least 1 years. A main reason to buy secondhand camera is pricing lower than
a new camera. And factors of consumers to focus on decision making to buy secondhand camera is the highest
quality of products and second by price. The results of this study can be used to the investment plan and the

information using for entrepreneurs to making decision on investment in secondhand camera business.
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