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MARKETING STATEGIES TO INCREASE THE SERVICES OF MOBILE BANKING,
RONGKROW BANK, KHON KAEN UNIVERSITY BRANCH, MUANG DISTRICT,
KHON KAEN PROVINCE
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Abstract

This study aims to 1) to study behavior and the factors that influence the decision to use financial
services on mobile phones of Rongkrow Bank. 2) to define a marketing strategy to increase the use of financial
services on mobile phones of Rongkrow Bank, Khon Kaen University branch, Khon Kaen Province. The study
subjects were mostly female between the ages of 20-25 years of undergraduate education. Private company
employees The average monthly income in the range. 20001-40000 baht. Use mobile financial services of
Kasikorn Bank more than other bank. To ease Comfortable to use Free admission and free customs fees smooth
transaction to take part in the decision. Use to transfer money most often in the transaction and use 1-5 times
a week. Factors affecting the decision to use financial services on mobile phones. The top three are Prices Factor
include a free annual fee, Reliable and Service process factor is a step in the use of simpler and product factor
is format applications simple, respectively. Analyze the internal and external environment establish a strategy
prepared a project to increase the use of their services for three projects: 1) Development of knowledge, skills
2) Perfect use to recommend and 3) Reward Plus provided the project is expected to peak use of financial
services on mobile phones of Rongkrow Bank Khon Kaen University Branch are increasing the target set.

Keywords : Strategic, Increase Service, financial services on mobile phones
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