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MARKETING STRATEGIES TO INCREASE SALES REVENUE OF“WILAIWAN
FROZEN FOOD SHOP”, KUCHINARAI DISTRICT, KALASIN PROVINCE
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Abstract

The objectives of the independent study were 1) to study consumer buying behavior in Kuchinarai,
Kalasin, 2) to investigate influential factors which affected buying behavior at Wilaiwan Cold Storage in Kuchinarai,
Kalasin, and 3) to establish strategies to promote sales volume of Wilaiwan Cold Storage. Data was collected from
400 consumers by using a questionnaire containing of business environment, strength, weakness, opportunity and
threat. Moreover, TOWS Matrix was then employed to formulate many strategies. The results of the study revealed
that consumers put variation of products, quality of products, inexpensiveness, courteous and prompt service,
convenience and ease of access as well as noticeable price tag as the most important factors. From the analysis,
5 projects which were designed to respond to consumers’ need were 1) Privilege Member Project, 2) Attractive
Price Tag Project, 3) Cheaper to Buy Two Project, 4) Good Value You Must Know Project, and 5) Good Personality

Good Service Project.

Keywords: marketing strategies to increase sales revenue, wilaiwan frozen food shop, kalasin province
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