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DEVELOPING A BOARDGAME BUSINESS THROUGH APPRECIATIVE INQUIRY :
A CASE STUDY OF KHON KAEN BOARDGAME SOCIETY
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Abstract

The independent study aimed to study the positive experience searching from Board Game Café’s
customer by Appreciative Inquiry (Al), to establish strategy and guidelines on the business development of both
the analyzed information and the obtained result. Board game business development used Appreciative Inquiry
(Al) for Khon Kaen Board Game Society. It also used IKIGAI searching a reason for being or finding it requires a
deep and often lengthy search of self for specified the line of this independent study by interview and positive
questions. The target group was Board Game Café’s customer and others for 15 persons. The positive data was
transform to make marketing strategy for service, merchandising and member system. It was distributed 7 project
and each project had 3 period. At present, it was managed 2 project. The results were very satisfied and could

make this brand to be famous in Khon Kaen and other area for expanding the business.

Keyword: Appreciative Inquiry Boardgame
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