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BUSINESS DESIGN: A VIDEO CALL SERVICE IN A DRUGSTORE IN
AMPHOE MUANG KHON KAEN, KHON KAEN
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Abstract

The purpose of this study is to design business model of video call service for drugstore in Amphoe
Muang Khon Kaen, Khon Kaen. The data collected on interview of pharmacist and customers about video call
service opinions in drugstore and factor matter to the customer choosing decision on drug store service. The
result show that they thought using video call service in drugstore would be faster and more convenient.
Customer would purchase drugstore product from reliability, easy to reach, good pharmacist advice, good staff
service, suitable price, member system and variety of the product.

The data collected from the interview and environmental analysis will then be analyzed to design
video call service in drugstore’s business. The result shows that there should be a group gathering of pharmacist
for the video call service so that they can service many customers in wide area and each pharmacist can manage
their time effectively and this project have to make the drugstore in this project gain more income. To achieve
these targets, we decided to create an application named “Rx-call” which has video call function and healthcare
self-education system. We estimate that this project will use around 200,000 baths for the investment.

Keywords: Drugstore, Video Call, Khon Kaen, Canvas Model
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