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CONTENT MARKETING COMMUNICATION STRATEGY FOR ENGLISH
LANGUAGE LEARNING INSTITUTES ON YOUTUBE
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Abstract

This qualitative research study examines strategies and presentation methods used by English language
learning institutes to communicate their marketing messages on YouTube and different issues that may arise
during the process. The theoretical framework used in this study is based on content marketing, edutainment,
storytelling and personal branding. The samples comprise senior managers from five English language learning
institutions and their tutoring videos posted on YouTube.

The result of this study shows that these educational institutions mainly apply three strategies to
communicate their marketing messages on YouTube. The first strategy is to create personal branding by having the
managers take the teacher’s role, allowing the target audience to recognise the brand’s unique identity. The second
strategy is to create edutainment videos that are easy to understand, draw viewers’ interest, and impart the
knowledge of the brand. Edutainment video titles have to be direct, concise, simple and attractive to the target
users. The third strategy is using social media platforms, such as Facebook and Twitter, to promote the brand.

Furthermore, It was found that the inconsistency of new video clips, which have an impact on
relationship marketing and customer retention.

Keywords: strategy, marketing commmunication, content marketing, youtube, edutainment, storytelling, english

language learning institutes
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