NICBMI2016

mMINuRUNMsAAALRBLNEaaTazasssAveanuuLL iU lzdues
ustn [ndadiie Gudlsd d1da
MARKETING PLANNING FOR INCREASE SALES OF BUSINESS WEBSITE
DESIGN OF TIMESMEDIA WEB DESIGN CO., LTD.
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Abstract

The objective of the study was to analyze website user behaviors of the executives and personnel in
the organization. Additionally, the study was aimed to make the marketing plans to increase sales for Timesmedia
Web Design Co., LTD.. The questionnaires with statistical cronbach’s alpha value of 0.952 were collected from
the population sample of 400 people, including; the executives and personnel in government organization, private
organization, and local community enterprise. The statistic analysis was frequency distribution and percentage.
The statistic measurement used likert scale, comprise of 5 levels; very much, somewhat, neutral, not much, and
not at all. The study in marketing mix perspectives found that mostly of the executives and personnel in the
organization, who were female, were decided to hire the company for web design services. In addition, the
important factors in choosing web design services were the modern web design, reasonable price, distribution of
sales offer documents to the enterprise, distribution of documents and multimedia, updated information
throughout the contract, professional staff with expertise on the issue of the site, and serving drinks during the
contact task. The study analytical information was used for conducting a marketing plan in government organization,
private organization, and community enterprise perspectives. The marketing plan projects are OH HO OTOP, HUG
NA LOCAL, A picture is worth a thousand words, and URBUN STYLE BY TIMESMEDIA. The expected results from
utilizing the marketing plan are 20% increasing in sales of Timesmedia Web Design Co., LTD. in 2016.

Keywords: Marketing Planning, Increase Sales, Business Website Design
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