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MARKETING PLAN TO INCREASE THE ORGANIC MUSHROOM PRODUCTS
SALES VOLUME OF LOM&FON ORGANIC FARM MUANG DISTRIC,
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Abstract

The study aimed to study customer behavior and marketing mix (4P’s) that influenced to demand of
the organic mushroom products and also study general environment of business and competition. And study
internal and external environment to planning marketing strategies to increase sales volume at least 30% of LOM
& FON Organic farm Muang District, Udonthani Province in 2015. The data collecting used questionnaire with 400
customers. From the result of data analysis had led to the marketing plan to increase sales as follows 1) just take
a photo and get 1 free 2) Promotion during the new year’s festival. 3) The organic mushroom go to yours heart

4) Recruitment and training

Keyword: Organic mushroom, the organic mushroom products
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