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MARKETING STRATEGIC TO INCREASE THE USED CAR LOAN OF THE SIAM
COMMERCIAL BANK (SCB) CO. LTD., KHON KAEN BRANCH
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Abstract

This independent study, which aims to 1) To study customer behavior and the marketing mix of used
car tent in Khon Kaen province and how to select the used car loan of the Siam commercial bank public
company limited (SCB), Khon Kaen branch 2) To prepare a marketing strategy to increase loan used cars of
commercial loan used cars of SCB, Khon Kaen branch to increase 20 percent in 2015, based on 2014. By
interviewing unit of analysis is entrepreneurs of used car tent 10 people who used to use loan services of SCB
from 63 cases. The result of independent study found that all unit of analysis selected source of the used car
loan for their customers, the credit demand has followed characteristics: 1) Higher credit 2) The duration of the
fast approval 3) Extend the terms and conditions 4) Long term monthly payment 5) Low down payment and 6)
Continuity promotion. From analyzing the external environment and internal environment of organization can
formulate marketing strategy and plan three projects to increase the used car loan and the total budget is 6.7
million baht. To expect used cars loan increased 20% of turnover in 2014 from the number 1,552 units increased
to 1,800 units in 2015. From the strategy expects revenue increased 21.41 million baht, then after deducting
operating budget of the three projects. So, the total balance revenue is 14.71 million baht, it is worthwhile to
invest is very much in the implementation of these projects.

Keywords: business car leasing, the used car loan, lessor, tenant purchase, used car tent
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